Be a in someone’s life.
Soyez dans une vie.
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Federal employees and retirees — creating hope ... changing lives.
Les employés et les retraités fédéraux ... sources d'espoir et de vies nouvelles.

This campaign is co-managed by United Way/Centraide Ottawa and Centraide Outaouais.
, Cette campagne est gérée conjointement par Centraide/United Way Ottawa et Centraide Outaouais.
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Section I: About GCWCC

As federal employees and retirees we are committed to serving our country and our
fellow Canadians. The Government of Canada Workplace Charitable Campaign (GCWCC) is
developed exclusively to help us make a difference in a very tangible way— and to help
to build strong, healthy, safe communities. Managed by United Ways/Centraides across
Canada, this charitable giving campaign achieves this by supporting United Ways,
Healthpartners and other registered Canadian charities.

A Proud Tradition

From 1990 to 1996, United Way and Healthpartners participated in nearly 80 federal
campaigns across Canada. In 1997, the Treasury Board of Canada Secretariat expanded
the campaign so that donors could support any Canadian registered charity under a new
name, the Government of Canada Workplace Charitable Campaign.

In partnership with thousands of volunteers across the country, the national GCWCC
office, which is co-managed by United Way Ottawa and Centraide Outaouais, organizes
and promotes the government campaign nationally with the support of United
Way/Centraides across the country.

Since its inception, we have raised hundreds of millions of dollars through our annual
GCWCC — an impressive total that has made a difference in the lives of all Canadians. .

Why Federal Employees and Retirees Value the Campaign

As one of the largest and most successful workplace fundraising campaigns in Canada,
the GCWCC has a direct impact on helping to improve the quality of life of people across
the country. For federal employees, this is its attraction — and its value. The GCWCC
offers us an opportunity, in one campaign; to touch the lives of others — by
supporting United Ways, Healthpartners or hundreds of other registered charities.

Beyond the direct impact of the GCWCC on improving people’s lives, we like the
efficiency and convenience of giving back in this way:

1. It’s efficient: Through a centralized, streamlined administrative system, GCWCC
donations are processed more efficiently than most charitable organizations —
which means that more of our gift goes to where it is needed most. (For more
information on fundraising costs, visit www.gcwcc.org.)

2. Giving is easy: We can consolidate our annual charitable giving through one
transaction on one form. We can also choose to give through payroll deduction
— spreading our gift out over the year and, therefore, minimizing campaign
our

We


http://www.gcwcc.org/












































































